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Senior entrepreneurs are taking the business world by storm. According to the AARP, older 
small business owners are becoming increasingly common—and increasingly successful, 
with the majority expecting to expand operations. If you're a "seniorpreneur" yourself, one of 
the best things you can do to boost growth and drive success is ramp up your marketing 
efforts. This guide provides the information you need to get started. 
 
NANAY is an organization that’s dedicated to supporting seniors and promoting their 
welfare. Learn more about our volunteering opportunities. 
 
Start by defining what makes you unique 
 
Marketing is all about standing out from the competition. Towards this end, the first step in 
any good marketing plan is identifying your business' USP, unique selling proposition. What 
makes you different from other companies that sell the same goods and services like yours? 
Answer this question to guide your marketing messages and formulate your one-of-a-kind 
brand identity. 
 
Learn modern digital marketing techniques 
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As a seniorpreneur, you may have to play catch up when it comes to the latest marketing 
tools (like Tik Tok). Educate yourself about digital marketing to get the knowledge you need. 
Your digital marketing efforts should start with a user-friendly website. From there, you can 
go on to set up social media accounts to reflect your brand. You can then explore other 
digital tools, like blogging. You can learn about digital marketing via online courses. 
 
Take your learning a step further by earning an MBA. By enrolling in an MBA program, you’ll 
gain skills in leadership, communication, and decision making, all skills that can help you 
build comprehensive marketing strategies.  
 
Don't neglect traditional marketing methods that still work 
 
Although digital marketing is effective, this doesn't mean that traditional marketing methods 
are defunct. Hubspot provides a list of old-school marketing techniques that still make a 
splash and have a high return on investment. Examples include direct mail, print 
advertisements, and speaking engagements. Depending on the type of business you run, 
these methods may be relevant and can help boost your brand. 
 
Seek feedback from your customers via surveys 
 
One of the best ways to learn how to meet your target audience's needs is to ask your target 
audience directly. Talk to potential or current customers to find out how they heard about 
your company, what drew them to you, and how satisfied they were with their overall 
consumer experience. You can use surveys to get the data you need and leverage the 
responses to tailor your marketing efforts in the future. 
 
Use professional quality assessments to showcase your expertise 
 
Modern consumers are flooded by goods and services. However, quantity doesn't mean 
quality. Trust has thus become a major consideration for consumers. One way to stand out 
from the crowd and attract buyers is to emphasize your company's credibility and 
trustworthiness. Earning a professional certification can help provide third-party proof of your 
business’s good reputation. 
 
Expand your network to encourage cross-promotion 
 
As a business owner, do all you can to expand your network. Connecting with other 
entrepreneurs is a great way to open up avenues for cross-promotion, in which you promote 
their brand and they promote yours. To be successful, cross-promotion should be both 
meaningful and logical. For example, a party planner might promote a cake decorator—but a 
party planner promoting a shoe brand doesn't make much sense. 
 
Structure your marketing efforts with a clearly written strategy 
 
As you learn about different marketing initiatives and determine which ones might be best for 
your business, create a written plan. A strong marketing strategy will define your niche by 
identifying your target market and key competitors. You can then use this information to 
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determine which marketing initiatives are likely to perform well. Your marketing strategy will 
likely evolve over time, so revisit it regularly. 
 
Becoming an entrepreneur in your later years can be a great way to keep busy and earn 
some extra money in retirement. Use the tips and tools above to market your new business, 
making it easier to attract customers and enjoy lasting success. 
 
 


